


OVER A YEAR
OF JCDECAUX
NEW ZEALAND

2019 transition from APN Outdoor to JCDecaux

An important moment in
JCDecauxoOs
opportunity to enter the
New Zealand market.
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French giant JCDecaux to buy APN Outdoor for $1.2
billion

Max Mason and Sarah JCDecaux and APN Outdoor have hashed out a S1.2 billion deal for the
Thompson

French out-of-home advertising giant to take over the Australia business.
Updated Jun 26, 2018 — 11.10am,
first published at 9.18am X ) o
The deal, first revealed by The Ausrralian Financial Review's Street talk
[ save /A share column, gives APN Outdoor an enterprise value of $1.217 billion, a 12.9 times
earnings before, interest, depreciation and amortisation multiple, pre
synergies

APN Outdoor entered a scheme of implementation with JCDecaux on
Tuesday morning for a takeover at $6.70 per share. APN Outdoor also
intends to declare a fully franked special dividend of up to 30¢ a share, with
up to 13¢ worth of franking credits.




IMPACT OF COVID-19

THE ECONOMIC IMPACT
OF COVID19 HAS SEEN
MARKETING AND
ADVERTISING

BUDGETS PUT UNDER
THE SPOTLIGHT

N\ There is nothing like having to
rethink your entire
really understand what's important
for the brand.It's an exercise in
ruthless prioritisation .

JACK HINCHLIFFE
Marketing Director, KFC UK & Ireland




We believeadvertiser
effectiveness Is

crucial to sustainable
business, for both
JCDecaux and our clients

Harnessinghe growth potential
for our clients is a priority and
commitment that we take very seriously.
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e WHY
ol AREN'T
WE
DOING

THIS?
oL il

Uniof Ehrenberg-Bass — drives Pfﬂ'ﬁ“h“ltf

South Australia | Institute for Marketing Science

what marketers don't know

Byron Sharp

- _

Conversations with partners in early 2020 highlightedeturn
to brand building and long term effectiveness metrics
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HOW ADVERTISING WORKS

A Sophisticated mass marketing
(fame)

A Penetration

A Attention and saliency

A Long and short

A Emotional responsgfeeling)

A Heuristics (short cuts to meaning)

A Refresh & rebuild consistent
memory structuregfluency)






8, caux sought to
rstandthe factors
Influence brand
ommissioning our
Ing study




RESEARCHHOWS THAT THEUPERIOR LOCATION AND
PANEL ORIENTATION OF JCDECAUX TOUCHPOINTS
DELIVERGREATER ATTENTION AND BRAND FAME

Attention Looking More views = More

grabbing for longer engagement memorable
DELIVERING ACHIEVING LONGER MORE VIEWS STRONG BRAND
HEIGHTENED VIEWING LENGTH ON AVERAGE RECALL,

ATTENTION UMPROMPTED

EYE TRACKING STUDY, 2018



UNDERSTANDING
WHYJCDECAUX
TOUCHPOINTS
COMMAND
GREATER LEVELS
OF ATTENTION
AND RECALL

There aresix key attributes
that make our network
more effective than others



















































































































































