
VISION FOR 
BUILDING BRANDS

JCDecaux New Zealand



An important moment in 
JCDecauxõs history, and an 
opportunity to enter the 
New Zealand market.

2019 transition from APN Outdoor to JCDecaux

OVER A YEAR 
OF JCDECAUX 
NEW ZEALAND



ò
There is nothing like having to 
rethink your entire yearõs plan to 
really understand what's important 
for the brand. It's an exercise in 
ruthless prioritisation .

JACK HINCHLIFFE
Marketing Director, KFC UK & Ireland

IMPACT OF COVID-19

THE ECONOMIC IMPACT 
OF COVID-19 HAS SEEN 
MARKETING AND 
ADVERTISING 
BUDGETS PUT UNDER 
THE SPOTLIGHT



Harnessing the growth potential 
for our clients is a priority and 
commitment that we take very seriously. 

We believe advertiser 
effectiveness is 
crucial to sustainable 
business, for both 
JCDecaux and our clients



We are data and technology driven, well placed to servicean 
industry focused on effectiveness



A LOCAL BUSINESS WITH BESPOKE 
TOOLS AND SOLUTIONS



Conversations with partners in early 2020 highlighted a return 
to brand building and long term effectiveness metrics 



HOW ADVERTISING WORKS

ÅSophisticated mass marketing 
(fame)

ÅPenetration

ÅAttention and saliency

ÅLong and short

ÅEmotional response (feeling)

ÅHeuristics (short cuts to meaning)

ÅRefresh & rebuild consistent 
memory structures (fluency)



JCDECAUX INTELLIGENCE 

We regularly conduct proprietary research studies to understand 
how people respond to and connect with our touchpoints. 



In 2018, JCDecaux sought to 
understand the factors 
that influence brand 
fame by commissioning our 
first eye-tracking study



Attention 
grabbing

+60%
DELIVERING 
HEIGHTENED 
ATTENTION

Looking 
for longer

+35%
ACHIEVING LONGER 
VIEWING LENGTH

More views = 
engagement

+38%
MORE VIEWS 
ON AVERAGE

More 
memorable

75%
STRONG BRAND 
RECALL, 
UMPROMPTED

RESEARCH SHOWS THAT THE SUPERIOR LOCATION AND 
PANEL ORIENTATION OF JCDECAUX TOUCHPOINTS 
DELIVERS GREATER ATTENTION AND BRAND FAME 
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There are six key attributes 
that make our network 
more effective than others

UNDERSTANDING 
WHY JCDECAUX 
TOUCHPOINTS 
COMMAND 
GREATER LEVELS 
OF ATTENTION 
AND RECALL


































































































